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A vibrant and productive wool
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Rising protein demand is transforming our industry
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==Sheep numbers

1992/93: $0.43b GVP, from 16 m sheep

EESheepmeat
2015/16: $1.45b GVP, from 11 m sheep

mWool
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AUD production value per head has doubled in 14 years
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How do we continue to drive value growth?



