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Challenges and opportunities facing 

the Australian wool industry



AWI ðinvesting in our future
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45% of RD&E spend is the ôEõ - extension ðsince practical, 

commercial impact is needed to generate returns

1-in-5 RD&E dollars is invested with another RDC or 

equivalent

40% of AWIõs investments are in RD&E to drive wool  

industry profitability, competitiveness & sustainability



A vibrant and productive wool industry 

Attractive to investment capital

(prospects for long -term return on investment)

+

Recruitment of the young

(rewarding career & family prospects)

ôVibrantõ meansé.



A vibrant and productive wool industry 

The return on investment is 

attractive

(relative to rainfall, and other land uses )

ôProductiveõ meansé.

é which then means it is attractive to 

investment capital, and rewards the young!



Vibrant , productive & wool - requires both é

Clear, preferential demand for our wool and 

sheepmeat outputs

+

Tools and attitudes to achieve cost -effective 

productivity growth



Our proteins are rare & expensive to produceé

Data source:  UN (2012), IWTO (2014)

Mass-produced ôfactoryõ fibres & meat increasingly dominate supply 
(chicken, pork, man -made fibres, cotton é)



Rising protein demand is transforming our industry
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Rising protein demand is transforming our industry
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SA: 1992/93:   $0.43b GVP, from 16 m sheep

2015/16:   $1.45b GVP, from 11 m sheep



AUD production value per head has doubled in 14 years 

Stockpile

era Meat +6.1% pa

Combined

+5.3% pa

Wool +4.5% pa

How do we continue to drive value growth? 


